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Opinion (Op-ed) writing and effective media 

communication for the Faculty of Health 

Sciences (FHS) 

The Knowledge to Policy (K2P) Center at the Faculty of Health Sciences (FHS) and the Media 

Studies Program at the American University of Beirut, jointly invite you to a Special Training 

designed only for FHS members. 

 

Facilitator:  
 
 

 

 

 

 

 

 

 

 

 

 

Mr. Rami G. Khouri is an internationally syndicated 

political columnist and book author. He is an adjunct 

Professor of Journalism, and Journalist-in-Residence, at 

the Media Studies Program at the American University of 

Beirut. He was the first director, and is now a senior 

fellow, at the Issam Fares Institute for Public Policy and 

International Affairs at the American University of Beirut. 

He is also the coordinator in the AUB in New York City 

Briefings Initiative, and the Director of the Anthony 

Shadid Archives research project at AUB Libraries. He 

has held the posts of executive editor of the Beirut-based 

Daily Star newspaper and editor-in-chief of the Jordan 

Times newspaper, and over the past five decades his 

news articles, features, and op-eds have appeared in 

leading publications including the New York Times, 

Financial Times, Washington Post, Boston Globe, Die 

Welt, Los Angeles Times and others. He has trained and 

lectured widely on media issues in the Arab region and 

internationally. 
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Why is this training important? 

In line with the Faculty of Health 

Sciences’ vision in being an advocate for 

public health as much as a leader and a 

path setter in public health education 

and research, this training comes to 

strengthen the faculty’s capacities to 

share knowledge and make impact via 

effective communication.  

 

Between the worlds of research and 

media, facts and figures are often lost in 

translation. There is no doubt of the need 

for better synergy between scholars and 

editors, as current 

communication modes do not guarantee 

that the message is relayed in the way that it was originally intended.   

In the era of fake news and alternative facts, it is critically important 

to strengthen the relationship between academicians and journalists of all 

kinds.  

More effective communication that allows a message to achieve its desired 

impact includes mastering the language the audience understands and crafting 

articles or interviews in a manner that transmits the message in a compelling 

way.  

 

This training will cover the concept and application of op-ed writing and 

effective media communication. Through interactive focused activities and 

presentations, case studies, simulation exercises, and collective analysis of 

texts, training participants will learn the fundamentals of communicating 

with all kinds of media, included print publications, audiovisual 

channels, and social media. The training will also include tips on how to 

attract and keep the audience’s attention during any communication process, 

from a 30-second soundbite and two-minute television interview, to a 140-word 

tweet or an 800-word op-ed article.    

  

Do you want to take your research 

from the classroom to the newsroom? 

Do you want to communicate more 

effectively with media, officialdom, 

civil society, donors, and the private 

sector? 

Are you interested in knowing how to 

pitch your research knowledge and 

make an impact on others in society 

who can benefit from your work? 
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Why attend this training? 

The Faculty of Health Sciences in AUB commits to play a major role in influencing the regional 

and global public health discourse. To serve this mission, 

the training will allow participants to develop a 

fundamental set of skills that can help generate 

impactful interviews and articles, promote the 

publication of opinions, and transmit to the 

media and the world the most important 

findings of your research or analysis. This will 

be done via op-ed writing that is based 

on research and evidence and crafted in a 

manner that ensures the key 

messages effectively reach the right audiences.  

 
At the end of this training, faculty members will 

be able to:   

→ Understand how to identify the core key 

messages   

→ Identify the relevant 5 Ws of basic journalism and news reporting (what, where, when, 

why, who) along with the 3 W’s of opinion writing (What do I have to say, Why does it 

matter to readers, Who should know about this to take action in society?)  

→ Enhance their ability to gain the right audience’s attention via assorted media 

→ Understand what the audience needs to know and why  

→ Design the right message for the right media and audience   

→ Practice how to communicate effectively during audiovisual 

interviews, through appropriate message selection and oral presentation  

→ Understand the power of evidence-based Opinion Editorials (op-eds) and articles to 

shape public opinion. 

 

Join K2P Center’s  at the Fcaulty 

of Health Sciences special 

training offered in collaboration 

with Mr. Rami G. Khouri to learn 

more about effective media 

communication, and how to make 

your knowledge compelling to 

media and impactful in society. 
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Objectives of the training 

Participants in this three-session training will be 

exposed to the following domains, and, based 

on specific examples, will discuss their 

relevance to their work:  

→ Encouraging evidence-based 

journalism via facts, analyses, and 

opinion  

→ Building a compelling 

and sustainable relationship between 

researchers and journalists  

→ Understanding the reciprocal needs of media and academics 

→ Reaching the right audience, at the right time, in the right way  

→ Respecting the balance between personal opinion and evidence in Opinion (Op-ed) 

writings  

Who should attend? 

→ Academicians keen to learn how to write effective articles on important 

scientific topics for the public and decision-makers.   

→ Researchers and professionals who seek to increase the impact and reach of 

their research. 

  

Format 

 

The training will feature didactic material 

balanced with case studies and interactive 

individual and group assignments, 

including simulation exercises. Both case 

examples and participants’ own projects, 

experiences, and current aims will form 

the foundations for applied learning. 
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Content of the training 

 

The training will comprise three 2-hours sessions spaced over 2 weeks:  

Wednesday, February 6, 2019: 4:30 pm-6:30 pm (VanDyck Building- Room 101) 

Friday, February 8, 2019: 4:30 pm-6:30 pm (VanDyck Building- Room 118) 

Wednesday, February 13, 2019: 4:30 pm-6:30 pm (VanDyck Building- Room 

101) 

All registered participants should attend all three sessions. 

Please register before January 25,2019 at k2p@aub.edu.lb 

Please note that the number of participants is limited to 15. 

 

Session 1 

Communicating with media do’s and don’ts: From the researcher’s perspective. 

 

Media can play an integral role in shaping public opinion. The first session will 

set the ground for effective interactions with media, based on basics that both 

researchers and journalists take into consideration in addressing the public. 

This includes knowing the audience, vulgarization, and the 3 W’s of opinion 

writing (What do I have to say, Why does it matter to readers, Who should know 

about this to take action in society). 

  This session will include:  

→ How media impacts public policy-making  

→ Why communicate with media?  

→ The Do’s 

→ The Don’ts 

→ Practical exercise 

 

  

mailto:k2p@aub.edu.lb
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Session 2 

The lead, Core message, Ending. 

 

In the social media era, and with everything moving at a faster pace, the receiver 

(audience) dedicates less than 5 seconds to decide whether to give more of 

his/her time to continue reading the article or report, or watching the video or 

interview. In other words, if a researcher wants to reach more people, his or her 

message should be tailored in a way that attracts the audience from beginning 

to end. A compelling lead, a concise and clear key message, making the topic 

relevant to people’s lives, and a strong ending are the keys that can ensure a 

message gets through to its intended audience. 

 

The session will include:  

→ Understanding the audience’s mindset and concerns 

→ Finding the right twist to attract the audience’s attention 

→ Developing a concise, sharp, focused key message that is supported by 

evidence, and reinforced throughout the text 

→ Understanding the importance of the ending  

→ Practical exercise 

 

Session 3 

Public Speaking/Media interviews: do’s and don’ts 

 

Like most people, many researchers and academicians find it hard to discuss 

their work in front of a lens, or a microphone, or sometimes even a full 

classroom. It is also well known that using strong body language is a key for a 

successful interview or presentation since the ideas and words communicated 

comprise only part of the elements that generate a successful or failed 

communication process. Organizing an interview or short talk and using 

appropriate body language together make or break the whole interview, 

presentation, or lecture.  
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The session will include:  

→ Understanding the purpose of the interview/presentation/lecture  

→ Learning subtle body language techniques to strengthen the verbal 

messages  

→ Learning breathing methods and other techniques to reduce stress  

→ Keeping the attention of the audience or the interviewer  

→ Practical Exercise 

  

Please register before January 25,2019 at k2p@aub.edu.lb 

or call us on: +961 1 350000 ext: 2942-2943 

Please note that the number of participants is limited to 15. 
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